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`


coffee law  

CoffeeLaw.Law© creates a new access portal to allow people to make the most valuable and efficient use of their rest and leisure time in a constructive and productive manner. This provides an online information and learning environment that captures the culture and value of early historic Coffee Houses in the City of London in the 1600s and 1700s. The purpose is to replicate the conditions within the ancient coffee house tradition using modern digital tools to realise the essential benefits and value of a coffee culture and to pursue personal education, engagement and advance through news and magazine access and social interaction and exchange. This creates a modern online coffee culture equivalent.[image: ]

City of London
Many of the largest markets and world began in coffee houses in London in the 1600s. Lloyds of London began in Edward Lloyd’s coffee house which was opened in Tower Street in 1688. A New Lloyd’s was subsequently opened by Thomas Fielding in 1769. The London Stock Exchange began in Jonathan Miles’s coffee house in 1690. A club was later set up by 150 brokers to buy and sell shares in 1760 with the name being changed to the Stock Exchange in 1773.  Other coffee houses included the Jerusalem and the Virginia and Maryland which became the Virginia and Baltic and then the Baltic in 1810 with Baltic Regulations produced in 1823. This is now the largest shipping market in the world.  


Formation
Coffee Law House 

CoffeeLaw.Law© is concerned with professional, academic and personal learning, development and advance in an online environment as part of the ancient practice of taking coffee. Coffee has historically been either a social and community activity or individual and solitary pursuit. This has in all cases allowed people to rest and recover and be restored and reenergized. Coffee has always been claimed to have medicinal purposes. People have then increasingly used this time for reading and reflection and growth and revision.
Coffee House Origin 
Social Beginnings    

Coffee was originally imported from Turkey in the 1600s (in the form of ‘cauphe’) and was described as ‘bitter gruel’. It was first referred to by Sir Henry Blount in 1643. The earliest Coffee House in England was ‘Jacobs’ which was opened on the site of the Grand Café on the High Street in Oxford in 1650. The oldest continuous coffee house was ‘Queen’s Coffee House’ which was opened opposite to Jacobs on the High Street in 1654. The oldest coffee house in London was launched by Pasqua Rose in Saint Michael’s Alley, Cornhill in 1652 although Pasqua Rose had been serving to its employer’s guests, a Mr Edwards, since the 1640s and 1650s. The coffee was brewed in large pots with other ingredients being added such as mustard. Around 3,000 coffee houses would later be opened in London alone. [image: ]



Coffee Culture Tea Houses 
Social Choice
The original coffee houses were later replaced by tea rooms in the late 1700s. This principally reflected a shift in social choice with the coffee houses having been predominantly used by men with tea rooms and the taking of tea socially being more popular with woman and families. Tea also became much cheaper due to tax policies and was easier to brew and serve. While coffee house proprietors had provided a valuable in early service in making relevant information available to their clientele in specific coffee houses, a later attempt to develop monopoly situations in the control and distribution of information would backfire.   

Coffee Manners and Etiquette 

Coffee houses were characterised by an understood sense of good manners and high culture. Patrons would pay one ‘penny’ to enter and then stay as long as they wished and drink as much coffee as they could. The purpose was to exchange information and conversation with everyone being treated with equal social standing and with controlled and polite discussion and civility. The coffee houses were referred to as ‘Penny Universities’ due to the low admission charge and high quality of the learning and debate provided.
News Base 
The popularity of Coffee house can be understood in terms of their information collection, distribution and discussion function which began at a very early stage. Individual coffee houses would attract clientel with specific types of business or geographic interests. Proprietors would then promote ttis through the provision of dedicated forms of information provision using, for example, news runners or news pigeons and producing early forms of specialist newspapers market price lists which would evolve into formal markets. 
[image: C:\Users\User\AppData\Local\Microsoft\Windows\Temporary Internet Files\Content.IE5\NNIW6VGB\america-globe-300x250[1].jpg]
Coffee Dream
Business Sobriety 
The coffee houses were also of significant social importance in that they allowed people to meet and conduct business in a sober and professional manner for the first time. It had only been possible earlier to meet in taverns with most people drinking light ale or dilute claret all of the time due to the unavailability of clean drinking water. This led to a widespread process of abstemiousness which would support the later Financial Revolution from 1688 and then the subsequent Enlightenment from around the 1740s onwards. The Financial Revolution created the first modern democracy, system of public finance, civil service and economy with the Enlightening heralding a new golden age in scientific and cultural advance.
New World

New Future
The purpose of Coffee Law© is to continue the value and importance of the ancient coffee houses and then later tea rooms as social devices for the collection and dissemination of current knowledge and information and for social engagement and exchange. Modern newspaper and magazine links are provided and other important and significant website links enabled. Other social network site connections are made accessible. The enormous body of ancient and modern knowledge is now available to everyone in an online form along with access to current and topical events and developments. People can now engage with others using the powerful tools of modern social media which effectively facilitate real time instant global communication. The culture and personal and social value of coffee houses and tea rooms can be preserved in a modern form and format.  Coffee Law

     



Coffee Future

‘Coffee Promise’
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A Social Dream





















The FinTech Dream
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