The ethics of no face to face methods of data collection

This document gathers some sources that may useful to engage with as you reflect on the ethical issues related to no face-to-face methods of data collection. This is by no means an exhaustive list, and you may find other readings that allow you to reflect on the ethics of your research. 

There are several issues to consider when collecting data online. For instance, if you are planning to conduct online interviews, you will have to reflect on the ‘affective atmospheres’ of conducting any kind of social research in a pandemic. We are all experiencing disruptions on our normal routines, but also some people are feeling anxious or worried, or are ill or caring for ill family members while also trying to work from home, or they may be living in a violent environment. In these contexts, it is key to consider privacy issues. 

Also, if you decide to conduct analysis of social media or use any online data collection methods that engage with pre-existing material people have posted (on social media, blogs, websites, etc), you will need to carefully consider the ethical issues that emerge in relation to informed consent, privacy, anonymity and traceability.  

Please see below some sources that you can access online through QMUL library and other open sources. 
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The document Doing Fieldwork in a Pandemic also offers some relevant sources:
· Check the Association of Internet Researchers’ document discussing these issues, available here: IRE 3.0 - final-includes missing reference
· Some guidelines on anthropological fieldwork generally (mostly related to in-person methods) can be found at ASA Ethics Guidelines
· GDPR issues: Researchers in Europe have raised concerns about how to conduct digitised fieldwork and remain compliant with the GDPR. These matters certainly deserve attention. See below for some links discussing relevant issues.
(PDF) THE IMPACT OF THE NEW EU GDPR ON ETHICS GOVERNANCE AND SOCIAL ANTHROPOLOGY
How Has GDPR affected Market Research?
Is anthropology still legal? Notes on the impact of GDPR
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